STUDIOTECH

@ lonepinestudio.com

Creative Communications for the Information Age

l f you are a management professional dealing with the increasingly technical
complexities of the Information Age, StudioTech can make your life easier.

For over 25 years we’ve helped small and medium sized businesses, organizations, in-
house departments, agencies and lead contractors to:

= develop comprehensive communication strategies and information architectures;

= build marketing muscle without adding overhead;

= effectively package technical information for target audiences;

= design, develop and publish Internet and cross-media content;

= provide creative treatments for branding, illustration, graphics and photography; and
= provide capabilities development seminars or training.

What you need. When you need it.

StudioTech’s strategic, creative, technical and management expertise will transform
your goals and objectives into creative, cost-effective deliverables that meet your project
requirements and fit your budget. Our clients tell us that our focused attention and rapid
response to their needs make us invaluable in today’s world of elusive and degraded
customer service. And, most importantly, we build stuff that works.

So, if you head up a marketing, IS, or an engineering department, or are a sole proprietor,
whether you need a complex on-going service program or a one-time quick turn, call
StudioTech at 805-237-0507 or e-mail us for a free consultation.

See my work at www.studiotech-Ips.com.

Best regards,
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Bruce G. Mills

v: 805-237-0507

f: 805-237-0749
studiotech@lonepinestudio.com
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